Jonathan Album Marketing Man For The Month of August
Jonathan Album, Marketing Manager of Danone and Desserts in the Health and Quality of Life department, won the distinction of marketing man of the month by the Advertisers’ Association.

Jonathan won the distinction for leading a successful marketing maneuver on behalf of Danone that contributed to maintaining the market share of the Danone brand in the competitive yogurt arena that was recently joined by a new, very significant and strong competitor – Muller.  This distinction is an expression of the cooperation with many elements in the company, and first and foremost of Jonathan and the Danone marketing team led by Erez Agmon who built the strong brand using a winning long-term marketing strategy. The strongest proof of a brand’s strength and successful strategy is expressed in the latest business results we reported in which Danone succeeded in maintaining its position in the market and to even increase it despite the entry of a new competitor.

Link:
http://www.themarker.com/tmc/article.jhtml?log=tag&ElementId=ad200800902_56565
