
At the 2008 Effie Awards, the leading and most prestigious competition in the world for effective advertising and marketing, we were awarded three distinguished prizes:

The Elite brand won the “Most successful brand of all times” award, based on a survey that was conducted among hundreds of managers from the leading companies on the occasion of Israel’s 60 years celebration, it was determined that the Elite brand is the most successful and valued brand of all time.

The marketing maneuver of strengthening the white Danone brand among the Orthodox sector took second place in the sectors category and Strauss’ launching of white cream with fruit took third place in the consumption products category – food.

The competition was sponsored by the Effie Awards, the leading and most prestigious competition in the world for effective advertising and marketing. The competition was arranged along with the Israeli Marketing Association and Israeli Advertising Association. The chairwoman of the competition, for the third year in a row, was Ms. Ofra Strauss. 

This year no less than 79 campaigns were submitted to the eight categories, with 24 of them reaching the finals. 

The various judging stages included: 52 judges from the advertising sector, the media and academia management, who judged the projects in two stages. Each campaign was also judged by M.A. marketing students whose vote counted for 10% of the overall final results. 15 of the top CEO’s from Israel’s entire business spectrum took part in selecting the marketing maneuver winner of the bronze Effie Award.
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Link:

http://www.hamil.co.il/competitions.asp?cat=405&in=17
