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Nine Month& Q3 2011
Summary

Gadi Lesin, CEO
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Solid performance in a challenging economic environment.

Continued strong sales growth with erosion in profits and
margins.

Sales growth in all businesses and geographies:
0 Nine Monthsales totaledNIS5.6 B, upl11.5% vs.LY.
0 Q3 sales totaled NIZ.0B, upl3.8% vs.LY.

Continuedinvestment in global expansion:

A StrausswWaterlaunch in China;
A Expansiorof the JV with PepsiQglobally;
A Coffee expansion in Brazil arRussia.
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0 Gross profit up while margin eroding.

0 Operating profits are down and margin erodirfgllowing
the continued increase in raw material prices.

o Continued publicprotestin Israel focusing on foogrices,
housing, and theongoing generalise incost of living.



