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SABRA DIPPING COMPANY OPENSTHE DOORSTO NEW
MANUFACTURING PLANT AND NEW OPPORTUNITIESIN VIRGINIA

With Stat-of-the-Art, “Green” Facility, Sabra and G-owners Strauss Group and
PepsiCo, Signal Readiness for Strong Growth in Rgérated Dips and Spreads

Colonial Heights, VA (May 26, 2010) — In a celebratory ceremony attended by the
Governor of Virginia, the Honorable Bob McDonnétidra Nooyi,Chairperson and
Chief Executive Officer of PepsiCo and Ofra Stra@sairperson of Strauss Group,
Sabra Dipping Companwvw.sabra.comofficially opened its new manufacturing plant
in Colonial Heights, Virginia. Sabra is a markeader in the category of refrigerated
dips and spreads and the maker of the countrysdedisng hummus. The facility
immediately more than doubles Sabra’s manufactwapgcity, while minimizing its
impact on the environment. In fact, it is expedtedualify as one of the only food-
processing factories to achieve Silver certificatimder the U.S. Green Building
Council’'s LEED (Leadership in Energy and Environta¢esign) certification
program.

“We are thrilled to celebrate this incredible mitgge in Sabra’s history with our partners
and our new neighbors,” said Ronen Zohar, chie€etkee officer of Sabra Dipping
Company. “Americans are moving towards broadenuigary horizons and increasing
experiences with a variety of foods and we are ghtbat Sabra’s fresh dips and spreads
have played such a significant role in this eatangplution. Our Virginia manufacturing
plant takes Sabra to a new level in terms of intiomaand production capabilities and we
look forward to continuing to inspire a consumesdaager for a variety of healthy and
delicious fresh food choices.”

“The Sabra factory meets and exceeds the standasd®ry point of the manufacturing
process while furthering our mission as a soci@gponsible company,” said Meiky
Tollman, chief of operations and supply chai@iven the rare opportunity to create a
facility from the ground up, we kept our commitmémthe environment at the forefront
of every decision and were fortunate to work seelp with our experienced partners at
Strauss and Frito-Lay to build a food processirampthat we believe will set the bar and
inspire others in the future.”

- more-
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Sabra, which leads the hummus category in stitesbroke ground on the plant in
January 2009. The new facility will create approaiaty 260 jobs in Chesterfield County
once it is fully operational. Sabra worked wittpeKs in the areas of sustainability and
manufacturingo identify the best practices. In several areaby&s team developed
customized solutions to ensure the integrity ofdpiet, kitchen-fresh feel and to enable
capabilities for anticipated growth. As such, tbenpleted factory is a model of

innovation featuring multiple advancements in frésbd production. Since the
Company’s launch ii1986, Sabra has grown to become the number one bsmm
company, leading its category in innovation anésalThe new plant will serve as the
production and distribution center to more thar0@0,stores across the U.S. and Canada.

“Sabra is an important growth engine for Straussu@rin North America,” said Giyora
Bar Dea, chief executive officer for Strauss Ndktherica. “Given our strong

partnership with PepsiCo, the incredible poteritalSabra which already leads its
category in the US, and our expertise in the apé&®sh and healthy food production,

we were proud to invest further in this venturestablish a plant with the most advanced
production technologies available today. We faat Sabra is now in an excellent
position to continue to grow its category and pdeva comprehensive and innovative
response to the growing demand for healthy dipsspnelads.”

“PepsiCo and Frito-Lay entered the Sabra jointwenbecause of the synergies with our
health and wellness strategy and the growth patieintthe healthier dips category,” said
Al Carey, president and chief executive officer Foito-Lay North America, a division

of PepsiCo. “This new state of the art facilityrdnstrates our commitment and
positions Sabra for continued success as conswgaekshealthier snack options.”

Below are some of the new factory’s environmenigihlights:

Energy Efficiency Measures:
e Premium efficiency motors for process equipment
e Highly reflective roof to cut cooling needs
e Heat recovery systems for process systems

Environmental I mpact and Savings

e Approximately 20% reduction in energy costs fortimgaand cooling, due in part
to a white roof and improved insulation. (ASHRA&merican Society of
Heating Refrigerating and Air-conditioning Enginger

e At least 35% of the building’s electricity will carfrom renewable sources by
engaging in at least a two-year renewable energiract.

e The Company has moved from PP (5) packaging to ®[Emade of 30-45% post
consumable recyclable raw material, the most contynesed recycled plastic.

-more-
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Building M aterials and Resour ce Use

e 100% of water will be re-used for sewage transfegeand landscape irrigation
among others.

e Rainwater usage, an efficient cooling tower sysémah low flow faucets are in
place.

e Wood flooring is certified by the Forest Stewargs@ouncil, a non-profit
organization promoting responsible managementeitbrid’'s forests.

e 20% or more of all of the building materials werada from recycled materials.

e 20% or more of all of the building materials wi# Bourced and manufactured
regionally.

e 86% of the construction waste produced by the ptojd! be diverted from
landfills and recycled, keeping 255 tons of wastead landfills.

Workplace
e Bike racks and showers are provided for alternmatesportation and employee
health.
e Outdoor running track may be used for recreatiahemployee health.
e Preferred parking is available for hybrid vehickesl carpoolers.

About Sabra, Strauss and Frito-L ay

Sabra Dipping Company, LLC, based in Richmond, Migg is a leader in the
refrigerated dips and spreads category and produddemerica’s top-selling hummus.
Sabra’s award-winning hummus, available in mora thaozen flavors, and a wide
range of authentic, healthy and vegetarian dipsspnelads such as Babaganoush,
Ratatouille, Turkish Salad and Salsa can be foatidmwide in club stores,
supermarkets, specialty retailers and through &mdice. Sabra is jointly owned by
Strauss Ltd and PepsiCo (NYSE: PEP). Visit Sabvanav.sabra.comon Twitter at
www.twitter.com/sabrand on facebook atww.facebook.com/sabra

Strauss Group, Israel’'s second-largest Food & BeyeCompany, is today an
international corporation with around 13,000 glod&@ployees operating twenty two
production sites in twenty countries. In the kigtyears the Group has consistently
achieved growth, generating around $1.62 billiotuimover at the end of 2009, of which
47% came from international activities. The Stra@ssup is comprised of four core
business units: Strauss Israel, Strauss CoffeaStNorth America and Strauss Water.

The Group is a leading player in coffee market€a@mtral and Eastern Europe, Brazil

and Israel for Roast & Ground (R&G) coffee and ottwdfee related products and
services. Strauss Group is traded on the Tel AilnBex, which lists the largest public

-more-



Sabra New Manufacturing Plant/Page 4

companies in Israel and has achieved a top AA+taraiihg from Maalot, an affiliation
of Standard and Poor’s. Strauss Group is in patmgmwith leading multinationals
Danone and PepsiCo; and Strauss Coffee recengyeehinto a partnership with TPG
Capital, a leading private equity fund.

Learn more about Strauss Group at the Weblitie:,//www.strauss-group.com/he/

Frito-Lay North America is the $13 billion conventdoods business unit of PepsiCo
(NYSE: PEP), which is headquartered in Purchase, N&arn more about Frito-Lay at
the corporate Web sithttp://www.fritolay.com/ the Snack Chat blog,
http://www.snacks.cormdnd on Twitter atvww.twitter.com/fritolay

PepsiCo offers the world's largest portfolio ofibit-dollar food and beverage brands,
including 19 different product lines that each gates more than $1 billion in annual
retail sales. Our main businesses - Frito-Lay, @uaRepsi-Cola, Tropicana and
Gatorade - also make hundreds of other nouristésty foods and drinks that bring joy
to our consumers in more than 200 countries. Withualized revenues of nearly $60
billion, PepsiCo's people are united by our unigogmitment to sustainable growth,
called Performance with Purpose. By dedicatingelues to offering a broad array of
choices for healthy, convenient and fun nourishmealucing our environmental impact,
and fostering a diverse and inclusive workplaceuce] PepsiCo balances strong
financial returns with giving back to our commuegiworldwide. In recognition of its
continued sustainability efforts, PepsiCo was nafoethe third time to the Dow Jones
Sustainability World Index (DJSI World) and for tfaaurth time to the Dow Jones
Sustainability North America Index (DJSI North Anga) in 2009. For more
information, please visit www.pepsico.com
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